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Hey there! I'm nathan.

A versatile and creative freelance graphic
designer based in Surrey, England.
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The story so far.

I've spent the last @ years developing
my skills as a graphic designer working
in a number of agency, in-house and
freelance roles. Here's a quick overview
of my work journey so far and a full CV
can be downloaded below.
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Self employed Graphic Designer/ Artworker

Ogilvy UK Midweight Graphic Designer

Lyle and Scott Graphic Designer

Zone3 Junior Graphic Designer

MPA Creative Junior Graphic Designer
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https://www.nathancrosbie.co.uk/_files/ugd/f12d81_5a8572e18d384cd4bbcc4b0cbf2a483a.pdf

Who I've worked with.

From technology leaders and financial giants to motorsport icons and fashion pioneers,
I've worked closely with global brands of all sizes across various industries and have
been trusted to deliver consistent, high-quality design solutions on their behalf.

A selection of these clients include:

SAMSUNG NOKIA @) rostercard P HSBC QO vodafone A\arrioftt

AMERICAN M Givaudan [m “m_
ORACLE EXPRESS e P s . <Ore3 r4

a
W >< WILLIAMS Cor=C ¥ motorsport
i cmll RACING

FIA WORLD ENDURANCE [NETWORK
HACKETT EHAMBIONSHIP ¢ LYLE & SCOTT NETWORK

OOOOOO EST 1874

nathan. Get in touch >



Design ethos.

My approach to the design
process is based on four key
principles, which allow me to
nurture relationships and deliver
a high-standard of creative
output on a consistent basis.

1. Adaptability

There's no ‘one-size-fits-all’ approach to design,
so | draw on my industry experience and adapt
to each brief to deliver the best work possible.

2. Attention to detail

| pride myself on my attention to detail and craft
all creative down to the smallest details and always
hold myself to the same high standard.

3. Simplicity is key

We work in an industry which can often be filled
with complexity. | believe in the power of simplicity
to communicate ideas and design more effectively.

4. Collaboration from the start

| value openness and transparency and work
hard to build strong relationships from the start of
projects. Things are better when we work together.

nathan.

Get in touch >



Interests.

When I'm not designing, you'll find
me doing the things | love to relax.
So, whether it's a cycle around the
Surrey Hills, taking a trip to watch
the mighty Fulham, or an evening
out watching one of my favourite
bands, I'm always up to something.
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Now for some work.

From product launches, brand campaigns, and brochure
designs to crafting logos, visualising research, and creating
bespoke artwork, my experience in design spans a broad
range of projects, clients, and disciplines. Here is some of

the work I'm most proud of.
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Samsung.
Brochure design showcasing .°

a diverse product portfolio
to business decision makers
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Samsung.

Look and feel created for the 2022
flagship Foldables mobile launch

Introducing the new
Galaxy Z Fold3 and
Galaxy Z Fiip3.

rge A new world
uctivity. unfolding for you.

The highly durable
foldable phone.

The future is foldable.

Better performance
through partnership.

See and hear every
detail like never before.

Be informed
without being

interrupted.

Samsung
Galaxy Z Flip3

Connect faster

Unfold the next
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A refined identity for the brand'’s B2B
partner programme; Samsung One

PSSR P S ——

Earn upto 50 pts

Tab Active3
available now

Enen 1 puont o svery Sarraung M
. Entariima Eittnse in 2803 Erterprse
o e sy Tals e o s it iy P =Py
wdion o Sarmaungs Rugged e, The Tabs il
Actrend i ol o hove Dutaases Operst
Bty an tedaad prtan o eresg
gt prohastrety and natity Dowrioad
heia ) avuets oz from arkating sectcn
ol porisl.

SAMSUNG (e o)

“Cappes at 8 pactn o prrmonc parot

Best of luckl

These can v be proved by your Samsung represeetave o Vendke Marsger

Samsung One

: ke snusuus@ T iond
Boost your rewards b
£ . S5 3 h Samsung Rewards

Welcome to

SNMSUNG

Samsung One

samsuns ()

( Register#) ( Login— )

Boost your Q1 rewards

Hello [name here]
G4t ready 1o wam & it sormething extra

Eam v poires this guistis with
Lip unti the end of Septemter you cn gam over 300 ponts!

As everyons is getting back i business as noral, you Gan eam points
efiortiasaly hrough Sameung sales, rening and kesping up 1 dals wit
the taless Samsung news. So dont delay, start eaming your points loday

e '\
(__ Resdmoe )

Earn and learn
Boost your rewards

Ways to earn

Hello [mame here]

. It's gong to be anoer busy month, with he launch of the Gataxy Tab Actved,
{ Dicovarnw ) pefoct for Seid-based mpicyses working in T most chalenging smvronmants
= and conditions. Thers's.a new range of imagery avadable on the parnes poriral

and coming s0an, we have an exciting new B28 pariner Programme

nathan. Get in touch >



Mastercard and Apple.

Global toolkit design for a
high-profile brand promotion

panyway [EESEUSORE &Music

Enjoy 4 months of
Apple Music on us

Listen Now

Top Picks
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sincreasing
shad this in
lion by 2023

<— Posts

| @ ) Mastercard

Enjoy 4 months of
Apple Music on us

Find your new favorite tune with
access to over 90 million songs.

2,052 likes
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hat gives you credt

Mastercard.

An accessible-first sales deck design to promote a
new card standard for the blind and partially sighted

ayments

Touch Card
by Mastercard

Building o more accessible card
payments system for people who
are blind or partially sighted.

Consumer Pain Peints
People with sight loss face unique
barriers when accessing payments

Independence Froud Acesasibiity Security

29% 63% Risk

Value Proposition

Small notch, big difference

This is tha first system of noteh &l pEople with earretly
distinguish between - and efficiently use - different poyment cards at the point of sale.

Challenge ond Cantext

Sight loss has a global impact

Across the world, 43 million people have The impeet ef
beon diagnesed as legally Blind?, and 2.2 with smoking. o
billion hove some form of near or distance L st
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bronds whose values clign with theirs,

Designing for inclusian isn’t just the

right thing to do, it alsa mokes good

business sansa, %

Product Feotures

Touch Card is... (

Challenge and Cantext

Sight loss will increase by 55%
- or about 600 million people -
over the next 30 years, globally.l

Blindness is expected to exceed
61 million by 2050.1

Value Proposition

Everyone deserves
an easy way to pay,
no matter how they

see the world

Introducing Touch Card by Mastercard
- driving accessibility by establishing o
new card standard for peaple who are

blind or portially sighted.

A world designed
for all of us is Priceless®

Be part of the change,
start building towards
a more inclusive world,
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Nokia.

Bringing influencer driven research to
life using an engaging workbook format
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Lyle and Scott.

Hero campaign visuals to promote the
brand’s collaboration with Lovers F.C.
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Lyle and Scott. ‘ ,
A unique activation to promoté the brand's
‘Unwrap an icon’ Christmas campaign
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Lyle and Scott.

Social carousel layouts designed to showcase
seasonal promotions and brand collaborations

Footwear Carousel
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Diadora Carousel
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British Touring Car Championship.

Logo design to celebrate the
series’ diamond anniversary
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British Touring Car Championship.

Graphic package to showcase
the championships’ class of 2018
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Driver Banners Team Banners
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Example web page
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Individual driver posters

British Touring Car Championship.

Downloadable poster series to = 2 K 3h2
honour a record breaking season
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FIA World Endurance Championship

Campaign aesthetic designed for
the 2017 WEC Global Fan Survey

DON'T MISS OU
GLOBAL WEC SURVEY
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Website takeover Fan report
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Zone3.

Brochure design to introduce the brand’s
new compression-wear range to the market

FITNESS +
COMPRESSION

CONTENTS
L s

What kind of compression
Is right for me?

T —
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Spark Design Academy. _

4

Shortlisted design for St Andrew’s: +«
United F.C. crest competition
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Personal projects.

Outside of my professional practice, | like to explore

my personal interests through different creative outlets.
These side-projects allow me to try out new styles and
develop technigues which | bring into my everyday work.
From gig posters and mock identities, to illustration and
editing photography, I'm usually crafting something new.
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Project 64.

Capturing the best moments from the
2018 World Cup, one match at a time

FIFA WORLD CUP
2018
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Gig posters.

A selection of gig posters designed
to celebrate an evening of live music

LOYLE CARNER
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. JUNGLE

ARCTIC
MONKEYS

EMIRATES STADIUM

LONDON - ENGLAND
16-17-18 JUNE 2023
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Abstract gigs.

lllustrating gigs with
an abstract twist

Disclosure

\

{ Sam Fender
| Brighton Dome | November 2019

Rovyal Blood
Mewport Centre | August 2019

Arctic Monkeys
The O2 | September 2018
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Get in touch.

If you want to chat about a project
or want to know more about my
experience and how we might be
a good fit, please reach out and
get in contact; I'm always keen

to connect with new people and
discuss new creative opportunities.

Until then, thanks for viewing my
portfolio and | look forward to
chatting with you soon.
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By email
nathan.crosbie@outlook.com

On Linkedin
linkedin.com/in/nathancrosbie

On the web

www.nathancrosbie.co.uk

By phone
Supplied upon request
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